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Units TOPIC/CHAPTER Marks Distribution Marks 

Part A: Employability Skills 

Unit – 1 Communication Skills – III  1+1 

10 

Unit – 2 Self-management Skills - III 1 

Unit – 3 Information and Communication Technology 

Skills – III 
1+2 

Unit – 4 Entrepreneurial Skills - III 2 

Unit – 5 Green Skills – III 2 

 Total 07 questions 10 

Part B: Vocational Skills 

Unit – 1 Introduction to Marketing  1+1+2+3+3 10 

Unit – 2 Marketing Environment  1+1+1+2+2+3 10 

Unit – 3 Marketing Segmentation, Targeting & 

Positioning  
2+3+5 

10 

Unit – 4 Fundamentals of Marketing Mix  1+1+1+2+5 10 

Unit – 5 Consumer Behavior 1+1+3+5 10 

 Total 23 questions 50 

Part C: Practical 

1 Project 10 

40 

2 Viva 10 

3 Practical File 10 

4 Demonstration of Skill Competency 10 

 Total  

 Grand Total (Part A + Part B + Practical)  100 

 

No. of questions Marks Total 

10 01 10 

05 02 10 

05 03 15 

03 05 15 

23 questions  Total Marks 50 

 

Part A: Employability Skills (10 Marks):  

(a) There are 6 questions of 1 mark each. Answer any 4 questions (1 x 4 = 4 Marks).  

(b) There are 5 questions of 2 marks each. Answer any 3 questions. (2 x 3 = 6 Marks).  

Part B: Subject Skills (50 Marks):  

(a) There are 12 questions of 1 mark each. Answer any 10 questions (1 x 10 = 10 Marks).  

(b) There are 7 questions of 2 marks each. Answer any 5 questions (2 x 5 = 10 Marks).  

(c) There are 7 questions of 3 marks each. Answer any 5 questions (3 x 5 = 15 Marks).  

(d) There are 5 questions of 5 marks each. Answer any 3 questions (5 x 3 = 15 Marks). 



 
 



 


